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I. General DPCPSI Site Data
In November 2016, the main DPCPSI site and all subpages received a total of 
11,424 page views over 8,441 sessions.

• Average number of pages visited per session: 2.05
• Average session duration: 1 minute, 45 seconds
• New visitors: 62.2 percent
• Returning visitors: 37.8 percent
• Highest number of sessions: 322 (November 21)
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II. OAMC Site Data
In November 2016, the OAMC site received a total of 329 page views, 264 of which were unique.
• Average session duration: 1 minute, 9 seconds
• Highest number of daily page views: 46 (November 10)
• Most popular page: OAMC Quick Links (92 views)
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III. Location Data
In November 2016, 80 percent of sessions originated in the United States. The cities with 
the most sessions were Bethesda, MD; North Bethesda, MD; and Washington, DC.
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a. Heat Map: Number of Sessions per City
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IV. Technology
In November 2016, Google Chrome was the most frequently used Web 
browser (44%). Internet Explorer (20%), Safari (14%), and Firefox (12%) also 
were popular. The majority of users accessed the sites through Windows (63%) 
on a desktop or laptop computer (83%). Users on mobile devices and tablets 
represented about 14 percent of visitors and most frequently used an 
iPhone/iOS device (38%).

Mobile Operating 
System
14% of Users
• 58% Android
• 38% iPhone/iOS
• 3% Windows

Mobile Device Type
2% of Users
28% iPhone, 8% iPad, 
9% HTC Devices,
3% Motorola

Computer/Browser
83% of Users
• Operating System: 63% Windows,

20% Macintosh, 10% Android
• Browser: 44% Google Chrome, 20% 
Internet Explorer, 14% Safari, 12% Firefox 
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V. User Behavior
In November 2016, organic searches for information comprised 52 percent of 
site traffic, and direct searches made up 39 percent. Of the OAMC home page 
and subpages, the OAMC “Quick Links” page was the most frequent landing 
page (40%) and the most frequent exit page (37%).
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VI. Site Speed
In November 2016, the site had an average page load time of 5.49 seconds and 
an average redirect time of 0.69 seconds. The average server connection time 
was 0.10 seconds, and the average server response time was 0.82 seconds. 
The average page download time was 0.46 seconds. 
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VII. Key Search Terms
The majority of keyword searches used (93%) were not standardized or 
repeated frequently enough to determine comprehensive statistics. Frequent 
organic searches throughout all of the DPCPSI subpages included “Robin 
Kawazoe” and “Sharene Brash.”
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